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The Marketing major first admitted undergraduate students in 2000 and was approved as a first-class
undergraduate major construction site in Hubei Province in 2022. This major is based on the forefront of
disciplines, catering to national and regional economic and social development and industry needs,
highlighting the characteristics of the three major industries of building materials and construction,
transportation, and automotive. It deeply cultivates the advantages of interdisciplinary integration, relies on
a strong team of marketing professionals and national first-class courses, integrates high-quality
educational resources from both inside and outside the school and multiple disciplines, and offers directions

in "digital marketing" and "industrial marketing".



This major is dedicated to cultivating composite marketing professionals with an international perspective,
interdisciplinary cognition, scientific and humanistic literacy, strong business insights, teamwork spirit,
good innovation and entrepreneurship abilities, and communication skills. It also combines big data
thinking and big data analysis abilities to cultivate advanced composite marketing talents who are
competent in marketing management and planning work, as well as engaged in marketing science research
for various large and medium-sized enterprises, government departments, public institutions, research
institutions, and colleges.
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2.1 Education Objectives

The marketing major cultivates high quality composite excellence talents who practice core socialist
values, master the professional theory, methods and skills of marketing, the frontier and development of
marketing theory, the application of economic management, behavioral science, design science, data
science in the field of marketing, are familiar with the Chinese context and have global vision, local
sentiment, innovation consciousness, interdisciplinary cognition and scientific literacy, adapt to the national
strategic needs and the construction needs of the three major industries of building materials and
construction, transportation, and automotive, have strong business insight, teamwork spirit and innovative
big data thinking ability, own the ability to apply big data and industrial digital technology to solve
marketing management problems, can adapt to the development of socialist market economy, leading the
forefront of marketing management science, guiding industry development, and leading regional growth,
and are well-rounded in moral, intellectual, physical, social, and aesthetic development.

This major expects graduates to have the following professional abilities and achievements after about
five years of work practice:

1.To cultivate students to have core socialist values and scientific worldview, to have the responsibility
and sentiment of loving the country and the people, and to abide by the law and socialist moral code.

2.To cultivate students with the spirit of truth-seeking, innovation and pioneering spirit, the literacy of
humanities and social sciences, perseverance, and good physical and mental qualities.

3.To develop students' ability to think socially and to have interdisciplinary and multi-disciplinary
thinking skills including innovative thinking, product thinking, user thinking, data thinking, and design



thinking.

4.To train students to master professional theories and knowledge in the field of marketing, to have the
ability of marketing research, marketing planning, sales management, and the ability to analyze and solve
practical marketing problems, to have good oral and written expression, communication skills and
teamwork skills.

5.To enable students to pay continuous attention to the current situation, frontiers and development trends
of marketing disciplines, to be able to skillfully review literature, organize literature, condense scientific
questions, design research proposals, and effectively collect and analyze data to conduct marketing
science research.
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2.2 Graduation Requirements

Upon graduation, students in this major should meet the abilities required by the Engineering
Education Certification Standards of the China Engineering Education Professional Certification

Association, namely:

1.Students are expected to have the expertise of mathematics, statistics, economics, management
fundamentals and marketing needed to engage in marketing-related work, and be able to use them to solve
complex management problems in the process of marketing research, planning, and sales, and understand
the knowledge and skills of the three major industries of building materials construction, transportation,
and automotive.

2.Students are expected to have the ability of the insight and judgment to identify marketing
management problems and be able to use modern information technology, data science, behavioral
science, and marketing management theories and methods to identify, express, research, and analyze
complex management problems in marketing-related fields through literature in order to obtain effective



conclusions.

3.Students are expected to have the ability to design solutions to complex management problems in
the field of marketing expertise, and to design marketing management solutions that meet needs, and be
able to demonstrate a sense of innovation and critical thinking in the problem solving process, taking into
account social, cultural, policy, legal, and environmental factors.

4.Students are expected to be proficient in the basic theories, knowledge, and methods of the
marketing profession, and understand the theoretical frontiers and developments in the discipline, and be
able to conduct research on complex marketing problems based on basic marketing theories and using
scientific solutions, including market research, experimental design, data analysis and interpretation, and
be able to obtain reasonable and effective conclusions through information synthesis.

5.Students should master the basic methods of literature search, data inquiry, and the use of modern
information technology to obtain relevant information, and be able to develop, select, and use appropriate
techniques, resources, and tools for complex marketing management problems, including the prediction of
consumer psychology and behavior, and be able to understand their limitations.

6.Students are expected to understand and evaluate the impact of marketing practices on
environmental, social, and economic sustainability in response to marketing management issues.

7.Students are expected to have the ability to undertake sound analysis based on professional
grounded theory and background knowledge related to marketing management, to evaluate the impacts of
marketing practices and solutions to complex marketing problems on society, culture, policy, law, and
environment, and to understand the corresponding responsibilities. Students are expected to have high
aesthetic and humanistic qualities, stable, upward, strong and constant emotional strength, willpower and
charisma, and be able to understand and abide by the marketing professional code of ethics and work with
a sense of responsibility in marketing practice.

8.Students are expected to have strong organizational and management skills, presentation skills,
interpersonal skills and teamwork skills, and be able to assume the role of individual, team member and
leader in a team.

9.Students are expected to be able to communicate and interact effectively, both written and verbally,
with peers and the public on complex issues and solutions in marketing-related fields, and to have an
international perspective and the ability to communicate and cooperate internationally.

10.Students are required to have a strong spirit of innovation, master the basic methods of
innovation, and have entrepreneurial awareness and ability.

11.Students are expected to have a sense of self-directed and lifelong learning, and the ability to learn
and adapt to development on an ongoing basis.
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BTSSR (10175124540)

T

SRk E S A(10175124571)

T H w47 MR 5T (10176121330)

TR (10176121383)

T %35 4L4X (10176124567)

ElNFIs2 ) (10177321190)

Bl sz 3] (10177321191)

Bk E #5291 (10177321201)

W BIB9S 1%
(10177321204)

SE BT EAE S (10177321205)

EA R KRZE (10177321206)

EAASIERTSZI (10177321207)

R 28 4 Szl (10177324455)

B2 K R B FE S (10177324456)

T E A 52 (10177324470)

T E R 8 (10177325001)

2R (10184121053)

Bt 4 (10195121110)

KREBETE 4(10201121071)

KRETEIE 3(10201121072)

REPE 2(10201121073)

KREBETE 1(10201121074)

T | =|T

AT )51 (10204111004)

EHLOI 5479 B(10205111007)

AR S 595 (10211124001)

B AR BN R Ak 2 1 IR R

(10211124002)

SJIE P AR R R A 2 32 UM
(10211124003)

5 8 3 SCHREARJEUHE (10211124004)

T AR S 40 (10211124005)

A5 HE (10218121092)

T 5 H% (10218121093)




A S B (10218121094)

A 5Bk (10218121095)

A5 E (10218121096)

T4 5 BUE (10218121097)

JE A 5E (10218121098)

==l =ciiy ol [fes i asiy an)

A 5BGK (10218121099)

25515 B(10224111016) M M

B2 (10253124430) H

K& 4(10271117043)

R 3(10271117044)

A& 2(10271117045)

il Nl Nl N

K5 1(10271117046)

FHI L (10381121001) M

ZEH I REI45 (10381321003) L

PR A (10388117003)
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G ks LUHE R
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3 Core Courses



M. HFBVGHEER
4 Course Schedule

SFH SR e T -

TR RS R S0 Including W brerequisi

Course College Course Number Course Title Crs pSEEin) it S kAL Sk ot Suggested | Co?lrse

Tot hrs. Theory Exp. Ope-ratio. | Prac-tice. | Extra-cur. Term
() ERHE R ERE
1 General Education Compulsory Courses
TR
WEHLS AT EAEE: | 10121121085 | thon BT BTG B 2 32 32 0 0 0 0 2

[Foundation of Python Programming B

TR S Python FEF W45 & S5 B
THENS N TR fe bt 10121221089  |Comprehensive Experiments of Foundation of 1 32 0 32 0 0 0 2
Computer and PYTHON Language Programming B

KEHAE 4

SEL R R MLy
A EE 22 10201121071 College English IV 2 48 32 0 0 0 16 4 KEFHEE 2
. KEFTETE 3
T 10201121072 2 2 2
VANEERF = College English T 3 3 0 0 0 0 3
PR
. 2 N
AIMEVE Bt 10201121073 ek . 2 32 32 0 0 0 0 2 RETE 1
College English II
Rl
A EVE 22 10201121074 R 1 _ 2 32 32 0 0 0 0 1
College English I
A ]
I S 10211124001 [SAERESGIER 3 48 4 0 0 6 0 1

[Morality and the rule of law

B AR AR A R e dh 2 2 ORI R RIS
e B3 X B 10211124002  |Introduction to Mao Zedong Thought and Socialism| 3 48 30 0 0 18 0 3
with Chinese Characteristics

SR E R (k2 3 SCEAERER

e 83 X B 10211124003  [Xi Jinping Thought on Socialism with Chinese| 3 48 36 0 0 12 0 4
Characteristics for a New Era
NN i
o T R 10211124004 LA IXE‘%E@ . 3 48 42 0 0 6 0 4
[Fundamental Principles of Marxism
A Y N AL} =2 3{ ] r[ C é E_ZE
Lo S 3 SRR 10211124005 R LA2 3 48 42 0 0 6 0 2

Outline of Contemporary and Modern Chinese History

S HBUR

i oY= 10218121092 = ) .

I 8 R 021812109 Situation & Policy 0.25 8 8 0 0 0 0 1
A= fares

e B B 10218121093 ﬁ?ﬁ 'ﬂw’i ) 0.25 8 8 0 0 0 0 2
Situation & Policy
P = fares

5 B R 10218121004 [P TECH 0.25 8 8 0 0 0 0 3

Situation & Policy




o e B 5 BUR
i .
o B 2B 10218121095 Situation & Policy 0.25 8 8 0 0 0 0
7= fued
o J 3 AR 10218121096 ﬁf%‘ '.ﬂbﬁ . 0.25 8 8 0 0 0 0
Situation & Policy
. o3 5 BUR
O =4 .
O yg B 3 R 10218121097 Situation & Policy 0.25 8 8 0 0 0 0
N N T 10218121098 [ 5BUE 0.25 8 8 0 0 0 0
o B B 10218121099 |E#A S 0.25 8 8 0 0 0 0
. hE 4 BN
25 2L 12 )
B 2 027117043 o cation IV 1 32 32 0 0 0 0 SR 7 2
" AE 3 BN
25 2, e )
HE i 10271117044 Physical Education I 1 32 32 0 0 0 0 SERA T 2
NEEES 10271117045 i 2 1 32 32 0 0 0 0
Physical Education II
RE 22 10271117046 (5F 1 1 32 32 0 0 0 0
Physical Education I
7= N
A TAER Cib). BREEHE| 10381121001 i%fiw 2 32 32 0 0 0 0
Military Theory
— P
SR THEM Cib). 35| 10381321003 | ixENZE 2 136 0 0 0 136 0
Military Skills Training
" N o DR E
vy Y |\ . ks 7
2R RS (db). ®REEHS| 10388117003 Mental Hoalth Education 2 32 24 0 0 8 0
/N {1 Subtotal 38 840 600 32 0 192 16
(C3sRtiR
NOTE :

(=) HIRFHEBRE

2 General Education Elective Courses

“IJ—IIEE” 3{1\;

[Education of "Four Histories"

SRR

[Humanities and Social Sciences

(REFREIFTES

[Technology innovation

RN A/ 9 200
o

1.
2. B DY AR BIHT ENERRIER 11T
3.

5. AR NSCHRER (X Z2HE) Ri.

OTE R

[Economic Management

1. Elective courses >9 credits.

FEEAREEM A AR N AE 2R H KRR B=ADUNE 2 2705
4. ARG BT AR E M RRER A <A AE” i NEIRIEIZIR, e

I

IINEZS

2.At least one course in Education of "Four Histories" and one course in innovation and entrepreneurship;

(IEEREINI &N

Innovation and entrepreneurship

3.Non art major students should also take at least 2 elective credits in art aesthetics courses;
4. The general education online courses introduced by the school are included in the general education elective courses through credit recognition, with a maximum of 4

redits.

FaV NGEE S
Art Aesthetics

5. National Security Education of the Humanities and Social Sciences Courses is the specialized elective course




GNERiEIE =S
Sports and Health

/N 11" Subtotal 9 144
(=) ERPERERAE
3 Disciplinary Fundamental Courses
Hee 54tk 10153111001 [Pttt 2.5 40 40
Linear Algebra
. FEREB T
Ker 22 1= 4 2 1a] 5F 2T
B SR 10153121058 [Advanced Mathematics II 33 88 88
SR B b
R 10153121059 [ . 45 72 72
% Advanced Mathematics I
. . RIS 55 S T B s Lk b
58012 10155111054 4 4 57
Ao ST [Probability and Mathematical Statistics 3 8 8 AT
oy YT miﬁ%}ﬁ}i A
gt 10173124001 |7 2 2 2
R The Principles of Management A 3 3
U FRHFI
AL T 2 [ Euici
e 10173124002 Introduction of Maior 1.5 24 24
J
ORI KHHE 5 N TR BN IS
P A 10173124165 . . o 1 . 1. 24 24
FErh Introduction to big data and artificial intelligence >
=3
R 10173124220 |4 EERA 2 32 32
Financial Management
PN
B 10173124427 |[SAFEE 2 32 32
[Accounting Principle
P 38
ity 1017312442 o
e 0173 8 Principles of Marketing 2 32 32
e L b=yl
G 10184121053  [oof T R . 25 40 40
Principles of Economics
potss N, kb’f@‘ﬂ‘f@'@?fﬂ‘j B
EREAT 10205111007 |
HRFh 051110 [Management Psychology and Behavior 2 32 32
o, s N
INI&= 5 10253124430 2 2 2
e INew Venture Creation 3 3
/N it Subtotal 33 528 528
(E3E9VLE
NOTE :
(D EAr B iRE
4 Specialized Required Courses
B 10174111008 G 2 32 32
Sale Management
BB 10174111009 |45 E 44 B 2 32 32 T %




Internet Marketing
o PEETErO
CELEAT 10174117097 [ AFATAGED 25 40 40 0 0 3
Consumer Behavior
JU— EREE SR C
P A 10174117098 |~ . . 2.5 40 40 0 0 4
HE b Marketing Management and Programme Creation
AR 10174117146 [CRLE 2 32 32 0 0 6
[Entrepreneurial Marketing
g 2L e B AR AT s o
B 2 R 10174117156 . 2.5 40 40 0 0 0 0 3 HEH%
[Marketing Research
e LT 7 A
fazes 2L 1 =
gL 10174121128 Industrial Marketing 2.5 40 32 0 0 8 0 5
o BEY C2,
B 10174121129 | o SEIFEER . 2.5 40 32 0 8 0 0 4 P R B
[Manufacturing and Operation Management A
o E B T
,__,I 7 &= = .
R 10174121130 Big Data Analytics in Marketing 23 40 32 8 0 0 0 3
RN EA N G R
H_'I 7, = = .
FRFh torriztisl Marketing Application Statistical Model 23 40 32 0 8 0 0 4
NN /4\\ I_I'_‘Q'\‘L'(“ s a2 MY
A 10174221177 |10 O AT A REES . . 1 32 0 32 0 0 0 4 W E
Consumer Behavior Observation Experiment
. HE
EWER 10175111019 I)‘E AR A 2 32 32 0 0 0 0 4
[Project Management
A 10175117032 [CORHEVEH 2 32 32 0 0 6 WE -+
[Data-Driven Marketing
I 10175117056 |07 & i S HTER D 2 32 32 0 0 5 |[mmEeer
Services Marketing and Management
PR i 25 5% 2 B
gt 10175117067 2 2 2
R Customer Relationship Management 3 3 0 0 6
ot g o e R ELIFAWIRES
,_-_,} 2 [ =
HR 10204111004 [Marketing Research Methods 2 32 32 0 0 0 0 4
/N 11 Subtotal 34.5 568 504 40 16 8 0
B
NOTE :
(7)) T RE
5 Specialized Elective Courses
(D) Wiz e-8rrEm
WrE 1540 5 7 4% 20 e
LA l0174121134  [PRIEHE S RO 2 32 32 0 0 0 0 5 undefined
[Data Mining and Business Intellgence




BT

A5 I 2 [ 1 Y 2
FEb 10175121008 Digital Marketing Strategies 2 32 24 8 T
e N TR RES5 55 N
,—\—»i 2 1
FRTR 10175121007 Artificial Intelligence and Business Application 2 32 24 0
- U T BT %
(it 101741211
R 017 38 Principle and Application of Database 2 32 32 0
(1) T e -l 8 4
. e 1k 2R
227 10085117032 |- P& 2 2 2
DL LR Intelligent Manufacturing Equipment 3 3 0
A 10175121005 |RIPLERS 2 32 24 0 I
Tourism Marketing
R 10175124571 [CRRLEHTA 2 32 24 8
[Financial Marketing
. e RIS 5%
A sl 10075121081 . . 2 2 2 0
FUR LR Theory and Practice of Automobile Industry 3 3
(1) Tk iR L
B N Az NISI=R é‘/ﬁ'zi@ TSR
A g 2 e TS IRIEE ) ey
FRTR 10175117081 [Etailing and Distribution Channel Management 25 40 32 0 AR
o ERRE
(it 1017512101 N
i 0175121010 Global Marketing Management 2 32 32 0
Nragparen
A l0175121012 [P 2.5 40 32 8 WE#F
[Logistics Management
HEE 10175121011 [+ HELET _ 2 32 32 0 i 4785 A
[Marketing Innovation
(1) bk ¥
ot 7 e SiEE
,_-_,} 2 1 =
HEEh 10175124539 [Marketing Ethics and Morality 2 32 32 0
ot 7 BRSNS E
A5 R 2 o =]
HRF 10175124540 [Marketing Frontiers and Thesis Writing 2 32 32 0
fets 2l 2L
G 10176121383 |1 b LACF : 2 32 32 0
[Managerial Ergonomics
T Ay
ARG 10195121110 [PLTERAE 2 32 32 0
[Design Thinking
EWER 10175124538 55 R A 2 32 16 16

Business Negotiation A




/et TR 2o A 2L
A 10175124435 |1 oDe A C 25 40 40 0 0 0 0 5 AEiw
Operating Research
/et TR 475 o) 2L
R 10175124434 [ EAITEB 25 40 40 0 0 0 0 4
[Managerial Statistics
o~ B A AR E B
P 2 101751211 -
HARFh 0175 07 Digital & Social Media Marketing 2 32 24 0 0 8 0 4
R eGSR ISR /XGs 7 (8
FEgLE AU 10175121016  |Qualitative Research Methodology and Software] 2.5 40 24 0 16 0 0 5 Wi E Y
Operation
et 15 2o CIEIRe =4
s L
B 10175121015 Visualization Marketing 2 32 24 8 0 0 0 5
et 1 EfkaaSE =g
(giie: 10175121013 |7 2 2 1 1
HER [Marketing Consulting and Case Studies 3 6 0 0 6 0 6
1 A5
B 10175117080  [TAFEER 2 32 32 0 0 0 0 4
[Product Management
ot g EEE A
P A 10175117029 - . .. 2 2 2
HErh Integrated Marketing Communication 3 3 0 0 6
. 4 554 7 T A
,—H} n &
HErh 10175113011 [Analysis of Financial Report 2 32 32 0 0 0 0 6
R, AR
Ao T 24 e AV AVAPIN
EgtiEA g 10175111030 Public Relationship 2 32 32 0 0 0 0 5
EHLE B RS
AL 10175111027 HIRfE B ARG B . 3 48 30 0 18 0 0 3
[Management Information System
NE P e N2y é}:ﬁ‘f?z B
S N2 10224111016 ; 2 32 32 0 0 0 0 6
[Economic Law
/N i Subtotal 61.5 984 854 8 58 64 0

U] AL 22 RN SE AN DT 24 220 IR AR, e

RIETREDIEE 13 520

NOTE :Sudents are required to obtain at least 24 credits.

(D) iR s, 20mE 75,

(2) “HrygR” R CPlER” NRIEBRET, 2T ERDRE 4 %0

(1) Specialized Elective Courses with *,

= 7 credits.
Marketing or modules of Industrial Marketing, =4 credits. (3) Other specialized elective courses, =13 credits.

(3) HAhASt

(2) Specialized elective courses from module of Digital

() MERRE

6 Personalized Elective Courses

B MR 55
A5 IE iz AR S .
S SN TR B 10055111055 ISt LEERLIE . . 2 32 32 0 0 0 0 4 it A,
[ntroduction to Transportation Engineering von A v
BEFA
R 5 H AT P
B A 10176121330 ey . 2 2 2
HE b [Feasibility Study of Project 3 3 0 0 0 0 >
7 22 5 LAY
B 10176124567 ﬁjj.)u}ﬁ%nu . . 2 32 32 0 0 0 0 6
Business Communication and Etiquette




INOTE :

/N it Subtotal | 6 96 96 0 0 0
U] A DL BRI 22 R A I B EIRIE B bk iR, SR ZE D 6 2445
NOTE : Sudents can select courses from above and the other personalized courses in catalog, and are required to obtain at least 6 credits.
(B LTk HCA I
7 Specialized Practice Schedule
(D) S PR S B A 3R
EHE 10177321190 | ALRIET 15 24 0 0 0 24
Specialty Internship
Eb | o 5]
AR lo177321191 [ ERA 6 96 0 0 0 96
Practical Training in Major
PR SV E S
AL T 2 [ = .
HRTR 10177321201 Field Study: Entrepreneurial Marketing Training 15 24 0 0 0 24
HEE R BN S91T Ik
I 10177321204  [Emotional Intelligence, Teamwork and Leadership| 1.5 24 0 0 0 24 I E
Training for Sales Personnel
- SE BT
R 10177321205 |[=* ' :
R 0177321205 Quantitative Analysis Software Training 13 24 0 0 0 24
e 7 22 EREES RN 2 EHEHYE
B 2 10177321206 |~ " 1. 24 24 ot 1o
HER Marketing Planning Competition > 0 0 0 HEk C
B 10177321207 [} BT 1.5 24 0 0 0 24
Marking Survey
é % a2 ,“;, N
AL 10177324455 Pzt B g . - 1.5 24 0 0 0 24 M5 E 4 B
Internet Marketing Training
. - 125 o 22 B S|
B A 101773244 .
HEFH 0177324456 Customer Relationship Management Training I3 24 24 0 0 0
B 10177324470 |1 EHIBALSEI 1.5 24 0 0 0 24
[Marketing Simulation
- N T E  HEl i S
B 10177325001 2 2
HER Graduation Thesis in Marketing 8 56 0 0 0 36
/I it Subtotal 27.5 568 24 0 0 544
BB ] -




h. BEES
5 Recommendations on Course Studies
LURANEE R T RvE W (DB TR 38 — IR IRAM A L INED
2. PURFRAFRLZ E r 2 A PUR R RARE B EORVE N (DB TR AR R K E b 22 A DU IR AR
WESBERER) , HEREGERS T EEAER IR RO 2.
3. BB NAKTR ST E , KB ERBAT AT, RIS IRl A i S SRS
T, WETSBERE, WESADT 32N (2% WEEE, WHTSIBER R, NE. B
AL ER
1.Please refer to the cultivation plan of the second class-Implementation Measures for Extracurricular Credits of the
Second Class of Wuhan University of Technology.
2.Chinese courses for International students accepting Chinese teaching at undergraduate level can be found in detail
the Public Chinese Curriculum and Study Requirements for International Students at undergraduate level of Wuhan
University of Technology, and the study of other courses should be consistent with the undergraduate training program
for Chinese students.
3.All majors should continue to strengthen labor education, integrate labor elements into specialty education, fully rely
on practical teaching links such as practical training and social investigation, set up labor education modules, label labor
education with no less than 32 class hours (2 credits), and clarify the goal, content, form and assessment requirements
of labor education.
WRANEIR T RVE L RGBS 5 IR B IRAMA P S INE) - OBHSBER) M (L
FREE) WREARIMMEREE, 7200t 2 RSN .

Please refer to the cultivation plan of the second class-Implementation Measures for Extracurricular Credits of
the Second Class of Wuhan University of Technology. Situation & Policy (2 credits) and Mental Health
Education (2 credits) are the required extracurricular courses.

FBRAERTN: KhE
BT RATAN: XIBEE, B, E51%
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Annex: Teaching Process Map

E—=—30 . E_EIEE
e

C1 D B AN 71



